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ABSTRACT. As host city of many big international sport events, Sochi's publicity is 
increasing and people from all over the world will discover it as a new travel destination. To 
guarantee and enlarge the attractiveness and popularity of the city, some essential improvements, 
which would facilitate the stay for international tourists, are recommended.  

Keywords: Improvements; international tourism; sustainability; attractiveness; 
recommendations. 
 

INTRODUCTION. For many years Sochi has been a popular place for many Russians and 
people from the countries of former Soviet Union. Even the president of the Russian Federation, 
Vladimir Putin, has his summer residence in Sochi. But outside Russia, the city is not well-known 
yet and neither during summer nor winter many international tourists are in the city. 

From 2014 this situation will change: As host city of the Winter Olympic and Paralympic 
games, one of the biggest sport events in the world, it will be focused by many people all over the 
world. Many of these will hear the city’s name for the first time; others will see how the place has 
changed in a very short period of time. Furthermore the Russian Formula One Grand Prix and 
several football matches of the FIFA World Cup 2018 will take place in Sochi. All these 
international events will attract people from many countries. Like in the former host cities of these 
sport events the international tourism will also increase.  

Through all these mentioned big and important events Sochi has the chance to represent 
itself and especially its diversity to the whole world. It is one of few holiday resorts which can offer 
so many different possibilities at the same time: in the morning people can do winter sports in the 
Red Valley and after that go swimming and sunbathing in the Black Sea. Furthermore there is a 
beautiful and untouched nature which invites to hiking and relaxing. Currently a lot of money is 
being invested in the city and its surrounding in order to be well prepared for the coming events. 
Nobody doubts that the world will see fantastic and unforgettable Olympic Games.  

Problems regarding transport or information will be solved for example by volunteer 
programs. The actual problem is that the events are limited in time. After that Sochi and its 
inhabitants will continue their everyday life and the world will look at the next city. If Sochi wants 
to become a popular holiday resort in the long run it has to provide all the comfort and information 
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to all tourists and visitors who come after all these events. Regarding this fact, the city is not ready 
yet. There are still many obstacles which probably are not planned to be changed. But these can be 
frustrating and hindering if someone wants to relax, discover the city or just enjoy the free time. It 
can even happen that some tourists will not come again or recommend Sochi as holiday resort. 

 
This report is going to describe some of these possible obstacles and will present some 

suggestions for improvement. Most of the facts are based on personal research and experience as 
foreign visitors of Russia’s future sport metropolis. 

Transportation 
Coming to Sochi the tourists will have to get from one point to another. This can be for 

example just to get from the hotel to the beach but also to visit places which are further away. All 
current transport possibilities are not ready and prepared for international tourists [1]. 

“Marshrutkas”, busses and trains 
The problem of “Marshrutkas” and busses is that their routes and stations are not well 

defined and for foreign visitors it is not easy to understand which bus to take to reach their goal. 
Firstly all routes are written in Cyrillic. For someone who cannot read that, it is not possible to see 
if it is the right bus or “Marshrutka” they are entering. Secondly there is no possibility to inform 
oneself which bus number drives which route. At the bus stations there is no plan or map where 
one can see which route is the right one. There is neither a possibility to know which bus station 
comes next when being already inside the bus. And very often the English skills of the drivers are 
limited so that in many situations, asking is not very helpful. All these facts lead to the situation 
that a visitor just cannot use these transport possibilities and getting from one point to another can 
be very problematic.  

Another problem is the further public transport possibilities at Sochi airport. The timetables 
for busses are very often useless because the busses do not arrive or they are delayed. The 
possibility to use the “Aeroexpress train” is also limited because currently, it runs only four times a 
day from Sochi train station to the airport and back. Either the travellers arrive at the airport hours 
before their flight or they have to wait for a long time when arriving in Sochi. Both situations are 
inconvenient.  

What to improve: 
- At the bus stations should be placed maps where it is visible which route the several bus 

numbers are driving and where they stop. All information should also be written in English or at 
least Latin letters so that people without Russian language skills can inform theirselves.  

- In the busses or “Marshrutkas” should be a possibility where it becomes clear what station 
comes next. The easiest way is to place a plan of the route somewhere. A further possibility is to 
install screens which provide the passengers with the needed information.  

- On the stations itself it should be written the name both in Cyrillic and Latin letters so that 
everybody can easily see if he or she has to leave the bus or not.  

- As the busses and “Marshrutkas” run frequently in the city centre and because of the traffic, 
timetables are not that important to be placed. But at the airport it should be ensured that the 
busses arrive on time and the timetables are always up to date. Otherwise the holidays are stressful 
and frustrating before they even started. 

- The “Aeroexpress” should run more frequently. Actually it should be ensured that it is the 
most reliable, fastest and comfortable transportation possibility from and to the Airport [2].  

Taxis  
Besides the public transport, taxis are one of the most important transport possibilities in 

cities. The individual and quick service is one of the biggest advantages of a taxi. For this service 
passengers are also willing to pay more than for public transportation. But the pricing should be 
transparent and the passenger should have the guarantee to trust the driver and that the shortest 
route is chosen in order to avoid additional costs. In Sochi the taxi system cannot provide this 
service yet. The prices for a certain route are a matter of trade and it is not defined by the 
kilometres. Further there are many unofficial taxis which define their prices by their own. A tourist 
who cannot speak Russian could get into the situation that a drive with a taxi can get too expensive. 
The risk of fraud is pretty high and tourists can be frustrated especially in a situation if they are 
dependent on a taxi [3]. 
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What to improve: 
- The taxi system and its pricing should be transparent and trusty. That can be reached by 

installation of taximeters in all taxis. Further all taxis should be official and the controls to avoid 
the unofficial ones should be higher. 

- Especially at the airport there should be information how much a usual ride to a certain, 
frequently requested place cost, for example the main train station in Sochi, the centre of Adler or 
the Red Valley. 

 
Orientation and Information 
Being in a foreign city it is always difficult to orientate and to find places you want to visit. 

Before doing holidays usually people inform theirselves where to go, what sights to see or about the 
possibilities of doing excursions on their own. Sochi has many interesting and beautiful places and 
especially a diversified and unique nature. There are already many small stands which offer 
excursions to the different places. But the problem is that there is only too little information in 
other languages than Russian. Furthermore in the city there are no possibilities where tourists 
receive information when requested. This can be difficult and very problematic especially in case a 
doctor is needed or any important documents are lost. Additionally there are too little maps in the 
city centre where foreigners can see where their current position is and where to go to get to a 
certain place. A further point we noticed is that at Sochi airport many announcements which 
inform about changes or registration of flights are only in Russian language. For some people all 
these problems might be just unimportant but for tourists who cannot speak or read Russian or 
who want holidays without any trouble, these can be crucial regarding their decision to come again 
to Sochi or not [4]. 

What to improve: 
- All the stands which offer different excursions either to Red Valley, the many parks and 

resorts or waterfalls should provide information to interested people in different languages. There 
should also be tour guides who tell the people about Sochi, at least in English but even better if 
there are possibilities in more languages.  

- In the city centre and the different districts of Sochi more touristic information points 
should be installed. These should offer help and support in different situations. Especially in case 
that a translator is needed or some administrative work for certain authorities has to be done. 
These information places can be private companies or governmental institutions. A fee for the 
service can be taken but it should be adequate: the necessity of help should not be seen as a chance 
to earn a fortune. 

- In all parts of the city there should be placed maps of the city and its districts. It should 
provide tourists with information about their current position, street names and where the most 
popular sights are located. Further it is possible to write how to get easily to certain places or which 
“Marshrutka” or bus route is the most convenient one. Of course all information and names should 
be both in Russian and at least in English. These maps would be also very helpful for people who 
plan to do some sightseeing on their own. 

- All announcements made at the airport or any train station should be both in Russian and 
in English. By doing so the possibility that international tourists understand relevant information 
is given [5]. 

General difficulties and recommendations 
The following points are a summary of situations which already occurred during the stay in 

Sochi and which were on the one hand frustrating because they took a lot of time and effort to be 
done but disappointing on the other side because some nice things could not be enjoyed 
completely. 

Stamps and postcards 
Many tourists want to share their experience during holidays and send some greetings to 

friends or family. Usually it is done by writing a postcard which is mostly also the easiest way. But 
in Sochi and generally in Russia this can be very time-consuming and difficult because stamps are 
available only in the post offices. Due to the fact that many processes there are very slow and many 
services are offered there e.g. receiving pensions, paying communal costs etc. the queues are long 
and it takes a lot of time to get some actually quick things done.  
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This problem could be easily solved by the possibility that shops which sell postcards would 
also be allowed to offer stamps. There does not have to be a wide range of stamps or post services. 
It should only avoid that tourists who want to enjoy their holidays do not have to wait for hours in a 
post office just to buy a stamp and send a postcard [6]. 

Restaurants 
When visiting many restaurants in Sochi, international tourist will face the problem that they 

neither can read the menu nor imagine what the dishes are made of. Tasting national dishes, for 
some tourists it is an experience and important part of their holidays. Therefore it is a pity if they 
even do not know what they order. Furthermore we noted that very often when going out in a 
group, ordered dishes are not served at the same time. While one person has already finished its 
meal the other is still waiting for it. This situation is not very satisfying because it destroys the 
atmosphere of a comfortable and common dinner. 

To avoid these situations, restaurants which are located at places with many tourists could 
offer menus in different languages. Additionally to the description of the dishes there could be a 
picture which shows how the meal looks like. A good example of such restaurant is the one at “Rosa 
Pik ski resort”. All offered dishes and drinks are described in different languages and easily to 
understand by everyone. This action requires only little additional costs but it can raise the guests’ 
satisfaction enormously. Regarding the problem with the serving, the restaurants have to improve 
the processes in the kitchen so that they can serve everything simultaneously. 

Traveller cheques  
Travelling in foreign countries brings always the question how much money will be spent, 

how much to take with oneself and which way is the safest and cheapest way to carry it. Most 
tourists do not want to carry too much cash with them and prefer either to withdraw money at 
ATMs or use traveller cheques. Especially the cheques are a very secure way of getting money in a 
foreign country. They can be changed at many places and in case of loss it is no problem to get new 
ones because they are insured. But in Sochi it is very difficult to use these cheques. Many banks do 
not accept these. It is very frustrating to run from one bank to the other, wait in the long queues 
and only to realize that you cannot get the amount of money you want [6]. 

Being a city which is visited by many international tourists Sochi and especially its banks 
should guarantee an acceptance of traveller cheques and the staff should know how to handle these 
quickly. A tourist who finally found a bank that accepts these cheques will not be satisfied if he or 
she has to wait more than half an hour until he receives the money.  

Events and national holidays 
As Sochi is a place where people can actually do holidays during the whole year the chance to 

be here at a national holiday is high. On these days like for example May 9, events and festivals are 
organized which could be also very interesting and eventful for tourists. But unfortunately there are 
no information what kind of events and where they are taking place. 

This useful and interesting information could be displayed at the already mentioned tourist 
information points or just at different, frequently passed places. Doing so people would get to know 
more about life in Russia and Russian culture which is very diversified and impressive [7]. 

CONCLUSION 
All mentioned facts are actually not difficult to implement but they would have a big effect on 

Sochi as an international and sustainable holiday resort. Living a longer time in Sochi people get 
used to all these problems and find the places where they can receive help. Tourists who come only 
for a short time to visit the city do not have this possibility. Every day they have to struggle with 
some problems or lack of information they get more frustrated and feel upset. Currently a lot of 
money is being invested to build hotels, to improve the infrastructure and to prepare the city for 
the many visitors. In such cases, the responsible authorities do not pay so much attention to 
situations which could occur in everyday life. But these are the things people most appreciate if 
they are also well organized. Sochi’s authorities should put all effort to highlight its uniqueness and 
beauty and to guarantee a high comfort to every visitor. The city should open its doors to the whole 
world and make sure to become a place people want to come back again. 
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Аннотация. В ближайшем будущем в городе-курорте Сочи состоится много крупных 

международных спортивных мероприятий. Следовательно мировая известность города 
повыситься и люди со всего мира откроют Сочи для себя, как новое направление для 
проведения досуга. Но чтобы гарантировать и увеличить привлекательность и популярность 
города, рекомендуются некоторые существенные улучшения, которые облегчат пребывание 
в Сочи иностранных туристов. 

Ключевые слова: усовершенствование; международный туризм; устойчивое 
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ABSTRACT. Since the 1980s, globalization has led to a rapid increase in the growth of 
foreign direct investment (FDI) all over the world. Mongolia for more than a decade has been in the 
process of radical transformation and has taken significant steps to build a market-based economic 
structure. Foreign Direct Investment plays a very important role in achieving rapid economic 
growth in the developing countries. This can be achieved by taking advantage of available 
mobilizing domestic savings, foreign capital, technology transfers, establishment of new premises 
and favorable foreign policies It is now widely acknowledged that FDI has potential benefits that 
can accrue to developing countries. This view is mainly based on the neo liberal and development 
economists. They suggest that FDI is crucial for economic growth as it provides the much needed 
capital for investment, increases competition in host countries economies, and helps local firms to 
become more productive by adopting more efficient technology or by investing in human or 
physical capital [1]. FDI is also said to contribute to growth in a substantive manner because it’s 
more stable than other forms of capital flows. This paper investigates the key drivers of foreign 
direct investment (FDI) in Mongolia. 

Keywords: FDI; GDP growth; Factors; sectors. 
 
Part 1: INTRODUCTION: Many developing countries have developed a renewed interest in 

FDI as a source of capital due to the decline in official development assistance (ODA) in the 1990s. 
According to UNCTAD (2007), in 2005 total FDI inflow in the world was 945.8 billion USD, of 
which developed countries received 590.3 billion USD which is 62.4 percent of the total FDI inflow 
in the world, whereas in the same year developing countries received only 314.3 billion USD FDI. 
It was only 38.6 percent of the total FDI inflow in the world. Thus, developing countries are 
dominated by the developed countries in attracting FDI. One of the most striking developments 
during the last two decades is the spectacular growth of FDI in the global economic landscape. This 
unprecedented growth of global FDI in 1990s around the world make FDI an important and vital 
component of development strategy in both developed and developing nations and policies are 
designed in order to stimulate inward flows.  

In 2003 Mongolia adopted an Economic Growth and Poverty Reduction Strategy, that built 
upon a series of policy reforms to accelerate growth and make it more pro-poor. This strategy 
features private sector-led growth, and launches measures for improvement in the business 
environment, particularly for rural entities and small and medium enterprises (SMEs), including 
finance for these activities; development of energy, road, communication and information 
technology infrastructure; and promotion of FDI and external trade. The strategy also calls for 
restructuring to make Mongolia’s economy more competitive: privatization and regulatory, land 
and social service reform. It foresees substantial efforts to create income-earning opportunities for 
the poor, and to rationalize social service delivery and give it a pro-poor focus. Over the medium 
term, strategy implementation will involve resources equivalent to 40 % to 45 % of Mongolia’s 
GDP.  
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After a sharp deterioration caused by the initial shock of transition and collapse of Soviet 
trade and aid, Following the democratic revolution the new Government of Mongolia quickly 
adopted policy that supported the creation and appropriate regulation of both foreign and domestic 
markets. Their aim of coaxing FDI inflows into Mongolia led to the rapid adoption of the Foreign 
Investment Law of Mongolia in 1993, later amended in 1998 and 2002. Moreover the law 
established a favorable environment for FDI, the amendments reduced value-added tax on 
imported goods, improved services for registration and operation of companies and introduced 
provisions that enabled cooperation between Mongolian and foreign investors. This led to 
Mongolia catching the eye of international investors as one of the most favorable investment 
locations in Asia. 

Mongolia’s real GDP started growing again in 1993, and in 2010 it has reached highly 
precedent levels. The mining sector, agricultural sector, and rapid expansion of services growth 
during this period have generated a general turnaround in the. At present, Mongolia is 
experiencing unprecedented economic growth, with real GDP increase averaging 7 % since 2002. 
Soaring copper and gold prices, which have greatly boosted exploration and FDI in the minerals 
sector, have ignited this growth, and this has been reinforced by recovery of livestock herds, 
previously decimated by three exceptionally hard winters. Rising activity in these sectors has also 
spilled over into construction, financial services and retail, so that growth is now fairly broad-
based. As of 2006, improved terms of trade, driven by robust economic expansion and the run-up 
in minerals prices, led to a current account surplus in 2006, and better-than-expected mining 
income and other revenues have created a budget surplus. In 2008, however, the deficit increased 
by 855.6 mln. US. dollars compared with the 2007 (2 % of GDP) with a rise in imports financed by 
FDI, and a fiscal deficit (almost 5 % of GDP) due a decline in copper prices and several fiscal policy 
measures, notably cuts in the value added tax (VAT), personal income tax and corporate income 
tax. Despite the heightened pace of economic activity, inflation has declined and is now in single 
digits. The real effective exchange rate of Mongolia’s Tugrik has appreciated by 13 % as at the end 
of 2010 this is as a result of improvement in the terms of trade and expanded capital inflows from 
FDI and official aid,. 

Part 2: LITERATURE REVIEW. Traditional theory suggests three primary motivations for 
FDI: foreign-market-seeking FDI; efficiency seeking FDI and resource-seeking FDI (Dunning, 
1977, 1993). However, as the traditional FDI theory is used to explain foreign investment from the 
perspective of a developed economy, in the case of Mongolia a developing country, the theory need 
to be applied in part rather than as a whole. On a concept bordering traditional theory, King and 
Levine (1993b) argued that financial development increases the return on innovation by providing 
three services. These services include the following: effective evaluation of investment projects 
through the acquisition of information; ability to pool and mobilize household savings for 
innovative endeavors; and, ability to share and diversify risks to enhance innovation of 
intermediate goods.  

Caves (1996) considers that the efforts made by various countries in attracting foreign direct 
investments are due to the potential positive effects that this would have on economy. FDI would 
increase productivity, technology transfer, managerial skills, knowhow, international production 
networks, reducing unemployment, and access to external markets [2]. 

Borensztein (1998) supports these ideas, considering FDI as ways of achieving technology 
spillovers, with greater contribution to the economic growth than would have national 
investments [3]. The importance of technology transfer is highlighted also by Findlay who believes 
that FDI leads to a spillover of advanced technologies to local firms (Findlay, 1978). 

Dunning John H. (2004) in his study “Institutional Reform, FDI and European Transition 
Economics” studied the significance of institutional infrastructure and development as a 
determinant of FDI inflows into the European Transition Economies [4]. The study examines the 
critical role of the institutional environment (comprising both institutions and the strategies and 
policies of organizations relating to these institutions) in reducing the transaction costs of both 
domestic and cross border business activity. By setting up an analytical framework the study 
identifies the determinants of FDI, and how these had changed over recent years. 

Tomsaz Mickiewicz, Slavo Rasosevic and Urmas Varblane (2005), in their study, “The Value 
of Diversity: Foreign Direct Investment and Employment in Central Europe during Economic 
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Recovery”, examine the role of FDI in job creation and job preservation as well as their role in 
changing the structure of employment. Their analysis refers to Czech Republic, Hungary, Slovakia 
and Estonia. They present descriptive stage model of FDI progression into Transition economy. 
They analyzed the employment aspects of the model [5]. The study concluded that the role of FDI 
in employment creation/ preservation has been most successful in Hungary than in Estonia. The 
paper also find out that the increasing differences in sectoral distribution of FDI employment 
across countries are closely relates to FDI inflows per capita. The bigger diversity of types of FDI is 
more favorable for the host economy. There is higher likelihood that it will lead to more diverse 
types of spillovers and skill transfers. If policy is unable to maximize the scale of FDI inflows then 
policy makers should focus much more on attracting diverse types of FDI. 

Part 3: SITUATION ANALYSIS OF FOREIGN DIRECT INVESTMENT IN MONGOLIA 
FROM OTHER COUNTRIES 

3.1: GENERAL SITUATION. As the end of 2010, since 1990, over 10709 foreign invested 
companies (including the oil sector) have been registered from 104 countries with the total direct 
investment of 4.8 billion USD and 76.8% of the total investment volume has been made in 2005-
2010. And only in 2010 the foreign direct investment has reached 1,025.mln USD of 769 
companies. In terms of sectors, mining and geological prospecting took almost the half of the total 
investment and counts 65.3%, trade and catering service - 18.9%, banking and finance – 2.7%, light 
industry – 2.2%, construction and production of construction materials – 1.5%, processing of 
animal originated materials – 1.1%.  
 

 
Figure 1: SOURCE: Mongolia Ministry of Commerce Report 2010 
 

No Sector's name % Total 1990-2004 2005 2006 2007 2008 2009 2010 

1 
Goelogical prospecting,oil 
exploration, mining 65.3 3,158,716.42 493,972.74 183,961.91 195,390.34 336,985.65 485,189.08 643,454.56 819,762.15 

2 Trade and catering services 18.9 913,702.04 162,764.31 53,376.62 103,388.43 111,528.37 187,447.85 1,332,636.45 162,560.01 

3 Others 4.8 231,785.68 92,880.36 52,884.35 47,739.57 13,882.50 6,875.86 3,510.34 14,012.70 

4 bank and financial services 2.7 131,390.33 67,105.45 9,671.09 11,982.63 21,936.52 4,495.96 3,219.31 12,979.37 

5 Light industry 2.2 107,908.16 85.001.91 1,792.13 1,454.22 1,205.34 18,208.00 92.82 153.75 

6 
Engeenering consractionand 
constraction materials 1.5 74,317.26 55,237.94 772.73 1,791.75 4,273.45 1,894.74 9,366.55 980.1 

7 
Processing of animal 
originated raw materials 1.1 55,411.01 53,516.29 825.35 292.5 540     236.89 

8 
Information, 
Telecommunication 0.7 36,108.56 19,623.03 6,267.60 480.86 6,916.70 1,442.57 1,252.80 125 

9 Transportation 0.6 28,039.30 20,951.90 933.33 24.6 657.15 174.13 2,496.20 2,892.00 

10 
Production of foods and 
beverages 0.5 21,984.49 15,297.57 303.96 1,424.37 710 100.5 298.08 3,850.00 

11 Tourism 0.4 18,870.70 13,028.04 1,490.23 1,637.36 486.7 1,365.63 491.34 371.4 

12 
Culture, education, science, 
and printing 0.3 14,683.80 10,656.24 12.99 391.47 67 5.06 3,495.61 60.48 

13 
Agriculture, animal 
husbundry 0.3 14,813.78 9,305.76 2,787.10 362.6 208.43 1,242.38 504.15 403.36 
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14 Health and beaty services 0.3 12,491.40 4,011.72 56.3 5.25 395 101 430.12 7,492.00 

15 Furniture production 0.1 5,886.75 5,400.63 22 14.15 81.3 335.06   33.6 

16 Energy 0.1 5,515.80 5,415.32 100.48           

17 Community service 0.1 2,803.29 2,474.73 33.19 162.5   49.8   83.07 

18 Jewelry and gifts 0.1 2,648.18 1,224.43 1,353.75   70       

19 
electric appliances 
manufacturing 0 1,809.20 1,615.02 194.18           

20 Houseware production 0 1,432.50 1,411.50   3 18       

  FDI-by Sector's TOTAL 100 4,840,318.65 1,120,894.91 316,839.28 366,545.59 499,962.11 708,922.55 801,158.33 1,026.995.88 

Figure 2: SOURCE: National Statistical Council of Mongolia 2010 
 

Mongolian authorities state that their goal is to establish a private sector–led, export-
oriented economy that will support rapid economic growth. They believe that FDI will play a vital 
role in facilitating such a transformation, and in achieving a more sustainable pattern of economic 
growth. To this end, the Government has undertaken a series of political and economic reforms 
designed to promote FDI. A central aspect of this policy is the mass privatization of state-owned 
enterprises. Driven by Mongolia’s staggering mineral wealth, the nation is entering what some are 
calling a mineral resource ‘supercycle’. The development of two large resource extraction projects 
(Oyu Tolgoi and Tavan Tolgoi) has brought global attention to this still underdeveloped nation and 
an incredible economic trajectory that saw the MNT become the second best performing currency 
against the US$ in 2010 and predicted double digit GDP growth set to outpace all emerging and 
most established markets. 

3.2: COUNTRY SPECIFIC 
China: As the neighboring to Mongolia country, China’s investment in Mongolia is higher 

than other countries investment by value and number of companies registered. But average value 
per an investment is lower. Chinese FDI covers nearly all sectors; primary agro-processing, trade 
and service and etc. China is currently the leading source of FDI as measured by both amount of 
investment and number of companies. Chinese FDI growth occurs in such sectors as geology-
mining ($US259 million), trade and catering service ($US122.7 million), engineering construction, 
construction materials ($US32.4 million), and light industry ($US23.8 million). 

Russia: Compared with China, Russian’s investment not so high as what might be expected 
relaying on the former wide relationship with Mongolia. But due to existing Russian Federation’s 
legislation on outflow investment which request complicated procedures and screening investment 
projects, not much investment were introduced from Russia to Mongolia date. But on the former 
collaboration in geological prospecting, Russian FDI in mining sector is higher. Recent FDI from 
Russia has been significant in such sectors as geology-mining ($US9.2 million), construction and 
construction materials ($US5.5 million), banking and financial services ($US4.1 million), and the 
food industry ($US 4million). In banking and financial services, investment in the Chingis Khaan 
bank is significant. 

Republic of Korea: South Korea’s contribution in FDI in Mongolia is growing up rapidly 
during last 2-3 years, and recently reached 61 million USD, overcoming Japanese investors’ share. 
South Korea’s FDI in communication sector is competing with Japanese one on mobile phone 
operator service activities allowing getting down its service charge and upgrading quality. FDI from 
the Republic of Korea has been increasing year-by-year, with involvement in various industrial and 
service sectors, including geology-mining ($US13 million), light industry ($US6.7 million), 
transportation ($US5.7million), and engineering, construction and construction materials ($US4.6 
million). 

Japan: The Japanese contribution to FDI in Mongolia is around $50 million, with continuous 
investment growth during 1993-2000 (see Table 1). FDI from Japanese investors has been focused 
particularly in the following sectors: light industry ($US28.1 million), telecommunications ($US8.1 
million), trade and catering services ($US3.1 million), and processing of animal origin raw 
materials ($US1.8 million). The FDI contributions of Mongolia-Japanese Buyan Holdings and 
Sunshiroh JVCs in light industry are significant. The presence in Mongolia of branches of Japanese 
companies, such as Itochu, Sumitomo, Marubeni, Nissho Iwai, Osaka Cashmere, Mitsubishi and 
others, may have influenced this growth. Japanese FDI covers the light industry, 
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telecommunications, culture, education, science and media, trade and catering services, processing 
raw materials of animal origin, and transportation sectors. In comparison with other countries, 
Japanese FDI is significant in the telecommunications and light industry sectors (see Tables 2-4, 
FDI by countries in certain sectors). The Japanese companies Sanshiro, Buyan Holdings, T&I, 
Mana, Tuya, and STM International are active in cashmere processing, Hasabe International, 
Sansar Bridge, and Sararo are involved in the hotel and restaurant services sector, Jiguur and 
Daisogen are active in the tourism sector, Soyol Erdem and Nakhia have a presence in education, 
and Tavan Bogd is involved in the trade and service fields. Monnis-autoservice, JM Internet motors 
and other companies are engaged in the trading of Japanese cars. The two Japanese incorporated 
companies Mobicom and Buyan Holdings, are listed in the top 10 foreign investors in Mongolia. 
The Japanese share of FDI in the telecommunications sector is around 50%. In the 
telecommunications sector, the most successful foreign incorporated company is the Mongolian-
Japanese company “Mobicom” JVC. 

 

 
Figure 3: The proportion of FDI by various countries 
 

Part 4: Result determinant factors of foreign direct investment in Mongolia 
Previous researchers have identified quite a few determinants for the location of FDI. In their 

study on state characteristics and the location of FDI within the US, Coughlin et al. (1991) 
In general there are at least nine different approaches to factors that lead to FDI locating to 

different countries. However in Mongolia the following have been factors of FDI growth. These are: 
(1) ownership advantages as determinants of FDI (including monopolistic advantage and 

internalization theory) based on imperfect competition models and the view that MNEs are firms 
with market power (Hymer, 1960, Caves, 1971 and Buckley and Casson, 1976); 

(2) policy variables as determinants of FDI when FDI is seen as the result of a bargaining 
process between Multinationals and Governments (Barrel and Pain, 1996); 

(3) determinants of FDI according to the diversified FDI and risk diversification model 
(Hanson et al, 2001, Grossman and Helpman, 2002); 

(4) determinants of FDI based on competitiveness and agglomeration effects (Gugler and 
Brunner, 2007) Assume that a foreign firm will choose to invest in a particular state if and only if 
doing so will maximize profit. The FDI in a particular state depends on the levels of its 
characteristics that affect profits relative to the levels of these characteristics in the other states. 
They identify state land area, per capita income, agglomeration, labor market conditions (wage 
rates, the degree of unionization, the unemployment rate), transportation network, taxes, and the 
state expenditures to attract FDI as the determinants of FDI across the states within the US. Per 
capita income and densities of manufacturing activities affect market demand that, in turn, affects 
the revenue. State land area, labor market conditions, transportation network, taxes and 
expenditures to attract FDI affect the cost. Their results indicate that states with higher per capita 
incomes and higher densities of manufacturing activities attract relatively more FDI. In addition, 
higher wages deter FDI, while higher unemployment rates attract it. Overall, higher taxes deter 
FDI; more extensive transportation infrastructures and larger promotional expenditures are 
associated with higher FDI. Similarly, Bagchi-Sen and Wheeler (1989) find that population size, 
population growth, and per capita retail sales are important determinants of the spatial 
distribution of FDI among metropolitan areas in the US. Friedman et al. (1996) find that market 
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potential, wage, skilled labor measured by per capita number of scientists and engineers, 
construction cost, major port, and funds spent on attracting FDI have significant impact on the 
location of foreign branch plants in the US. Braunerhjelm and Svensson (1996) further show that 
agglomeration, exports, and R&D are important factors affecting Swedish MNCs’ FDI location. 
Mody and Srinivasan (1998) find that during the 1980s, US and Japanese multinationals were 
attracted by some similar country characteristics like low wage inflation, low country risk, good 
infrastructure, and an educated work force. Both groups of investors were also strongly attracted to 
locations with significant past investment. 

Part 5: SUMMARY AND POLICY SUGGESTIONS 
SUMMARRY: From the study, it appears that much of the FDI in Mongolia is mainly 

concentrated in the Geological prospecting, oil exploration, Mining, trade and services sectors.This 
is a good sign since the Mining sector in Mongolia has stagnated for a very long period due to lack 
of competitiveness. Introducing FDI in this sector has potential to not only create more linkages 
with the rest of the economy but also will assist domestic firms to improve on their competitiveness 
among other benefits. The dominance of these firms’ products in the market suggests that FDI has 
potential of operating as monopolies which could be harmful. However, due to liberalization of the 
Mongolian market this could potentially attract other firms in to these segments to take advantage 
of the abnormal profits enjoyed. FDI plays a very crucial role in the economic growth of Mongolia. 
However, inefficient guidelines and corruption result into increased cost of FDIs operating in the 
country. The government has tried so much to make it easier for the FDIs to operate in Mongolia. 
This paper was aimed at analyzing what the government has done to improve FDI climate In 
conclusion, this study entailed a firm survey of FDI firms in Mongolia for the period 2007. Drawing 
from a sample of 130 foreign firms spread out in three sectors the study sought to identify the FDI 
determinants in Mongolia. The study findings suggest most of the FDI in Mongolia is market 
seeking and is export oriented. The main FDI determinants in Mongolia are market size, political 
and economic stability, bilateral trade agreements and a favorable climate. The three main 
impediments that the Mongolia government must address in order to attract FDI are political 
instability, crime and insecurity and institutional factors.  

POLICY SUGGESTIONS 
• Mongolia as a nation needs to strengthen its membership in various international trade 

blocks to be able to negotiate effectively on matters of their economic development 
• There is need for institutional reforms, financial sector reforms, political reforms that 

will assist the country to realize its full potential  
• provide general education and a good infrastructure; streamline entry procedures; 

reduce (non)-tariff barriers to trade; and reduce transaction costs (and corruption) wherever they 
are too high 

• requires improvements in its legal framework, finance and loans system (e.g. in 
financing start-ups and expanding firms), communications and transport to help future investment 
and economic growth. It needs a long-term strategy to coordinate economic policy, together with 
strong information and marketing operations 
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