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Abstract

Previous studies have investigated the effects of the coronavirus pandemic on
different aspects of tourism behaviour. However, research on a specific generational
group, Generation Z, is still limited. This exploratory study aims to examine, for
members of this generation, the effect of the perceived risk of COVID-19 and non-
pharmaceutical interventions (NPI) on their intention to travel and, in turn, whether
this intention influences their willingness to pay extra to benefit from additional safety
measures. With this approach, a Structural Equations methodology has been applied
based on 629 surveys received and using SmartPLS 3.0 to analyse them. The results
showed that the higher the travel intention of Gen Z, the higher the individual's
willingness to pay for additional security measures, the perceived risk of COVID-19
positively influences the NPI taken and in turn, these NPI influence a higher travel
intention. However, the authors have not found a significant effect between the
perceived risk and Gen Z's intention to travel. Finally, they discuss the theoretical and
practical implications of the results, providing suggestions for the recovery of Gen Z
tourism after the pandemic.
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Resumen

Estudios anteriores han investigado los efectos de la pandemia de coronavirus en
diferentes aspectos del comportamiento turistico. Sin embargo, la investigacion sobre
un grupo generacional especifico, la Generacion Z, sigue siendo limitada. Este estudio
exploratorio pretende examinar, para los miembros de esta generacion, el efecto del
riesgo percibido de COVID-19 y de las intervenciones no farmacéuticas (NPI) sobre
su intencién de viajar y, a su vez, si esta intencién influye en su disposicion a pagar
maés para beneficiarse de medidas de seguridad adicionales. Con este enfoque, se ha
aplicado una metodologia de Ecuaciones Estructurales basada en 629 encuestas
recibidas y utilizando SmartPLS 3.0 para analizarlas. Los resultados mostraron que
cuanto mayor es la intencion de viaje de la Generacion Z, mayor es la disposicion del
individuo a pagar por medidas de seguridad adicionales, el riesgo percibido de
COVID-19 influye positivamente en los NPI tomados y, a su vez, estos NPI influyen
en una mayor intencion de viaje. Sin embargo, los autores no han encontrado un efecto
significativo entre el riesgo percibido y la intencion de viajar de la Generacion Z. Por
ultimo, discuten las implicaciones tedricas y practicas de los resultados, aportando
sugerencias para la recuperacion del turismo de la Generacion Z tras la pandemia.

Palabras clave: intencion de viajar, riesgo percibido, Generacién Z, COVID-
19, PLS
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impact on all sectors globally, albeit with an uneven distribution of

its effects (UNWTO, 2021a). In the case of the tourism sector,
international tourist arrivals fell by 74% in 2020, representing an estimated
loss of USD 1.3 trillion in global tourism expenditure (UNWTO, 2021b).

However, the recovery speed in different economic sectors is very different
(UNWTO, 2021a). Among the other characteristics of the tourism sector, we
can highlight a great sensitivity to changes in the economic cycle, presenting
a greater resilience of tourism to the adversities of the environment and a faster
response to crises. Thus, the tourism sector will take at least a couple of years
to recover to pre-pandemic levels, while the outlook for much of the rest of
the economic sectors remains unpredictable (UNWTO, 2021a).

The so-called Millennials (people born between 1980 and 2000 who share
similar attitudes, perceptions, values and behaviours) play a key role in
previous recoveries in the tourism sector (Cresnar & Nedelko, 2020).

Today, Generation Z (hereafter Gen Z) has taken over from Millennials
and is leading future tourism trends (Oh et al., 2021), as it is one of the age
groups most open to travel (Torocsik et al., 2014). Although there is no
consensus in the literature on the years that comprise this generational cohort,
we can say that it encompasses those born from 1994 or 1995 until
approximately 2010 or 2012 (Robinson & Schanzel, 2019; Garcia-del Junco
et al., 2021; Janssen & Carradini, 2021). This generation represented 27.6%
of the Spanish population on 1 January 2021 (INE, 2021). Among their main
defining characteristics, we can mention their high technological knowledge
(INJUVE, 2016), their high educational level (Su et al., 2019), creative,
critical, eager to change the world (Garcia-del Junco et al., 2021), they are an
individualistic, self-directed, demanding, acquisitive and materialistic
generation (Agarwal & Vaghela, 2018). It is a generation continuously
exposed to war and terrorism (via the Internet and social media) (Read &
Truelove, 2018, Op. Cit. in Robinson & Schanzel, 2019), so they crave
security and fear catastrophes and financial tragedies (Seemiller & Grace,
2016). Azimi et al. (2021) found that among the top two concerns of this
generation were the health of others and economic security.

Tourist behaviour during the pandemic is vital not only to revive a sector
severely affected by the restrictions suffered in the aftermath of COVID-19
but also to limit its spread (UNWTQO, 2020). Furthermore, it is necessary to

T he health crisis caused by COVID-19 has had a substantial economic
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consider the defining characteristics of each generation to understand
purchasing behaviour about tourism. Cohort effects influence tourism
consumption decisions (Baltescu, 2019), age determines such important
tourism variables as intention and attitudes (Gardiner et al., 2013), travel
behaviour (Bojanic, 2011) or preferences and demand (Prideaux, 2004).
Lebrunetal. (2021) found significant differences in holiday intention between
generations. Therefore, studies and research on each generation are necessary
to respond effectively to the needs and demands of each generation (Robinson
& Schénzel, 2019).

So far, there are very few studies on Gen Z and its tourism influence in
pandemic-risk settings (these include Robinson & Schanzel, 2019; Jiang &
Hong, 2021; Lebrun etal., 2021). With this paper, we aim to contribute to this
gap in the literature, whose findings seek to understand the tourism behaviour
of this Gen Z during an unusual situation such as a health pandemic.
According to Kement et al. (2020), global health risks, such as pandemics,
directly affect the attitudes and behaviour of tourists. Understanding this
behaviour would not only be a contribution to the academic literature. Still, it
would also help the different tourism agents to adapt more effectively to this
situation of a supervening pandemic, with modifications to their offer that
respond to the new requirements of tourism demand and the design of
practical actions for its recovery.

Literature Review and Hypothesis Development
The Influence of Perceived Risk on Intention to Travel

Factors such as anxiety, worry or fear are highly correlated with risk
perception (Yang & Nair, 2014), which in turn affects tourists' travel planning
decisions (Karl, 2016). That is, it can change their decision to travel in cases
where risk perception may exceed an acceptable level for the individual
(Fuchs & Reichel, 2006).

For the specific case of tourism, Fuchs & Reichel (2006) define risk
perception as the potential danger associated with travel. In this sense, we can
consider a large number of risks when establishing a travel plan, such as those
related to natural disasters, human acts or health risks (Khan et al., 2019). The
pandemic situation due to COVID-19 would fall into the latter group, leading
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to changes in consumption patterns, such as increased interest in health and
wellness tourism (\Wen et al., 2021), proximity tourism (Lebrun et al., 2021)
or sustainable travel (O'Connor & Assaker, 2021).

The influence of the risk factor in the tourist's decision-making process has
attracted so much academic interest that it has led to the existence of numerous
studies that address the relationship between risk perception and travel
intention in different spheres of tourism, such as air travel (Cho et al., 2018)
or medical tourism (Farrukh et al., 2020). Other papers analyse the
relationship between the two variables from the point of view of responsible
tourism (Chen et al., 2021) or the intention to revisit a destination (Rather,
2021). These studies generally find this type of negative relationship. In fact,
Cahyanto et al. (2016) found that perceived risk is the strongest predictor
explaining the propensity to avoid travel.

The meaning of this relationship for the specific case of the risk situation
analysed in this paper, the COVID-19 pandemic, is validated by works such
as Sanchez-Cafiizares et al. 2020, which analyses the impact of perceived risk
on the intention to travel during the pandemic. The study by Neuburger &
Egger (2020) also analyses the perception of COVID-19 and the intention to
travel to destinations with reported cases or Liu et al. (2021), who find that
the perception of COVID-19 harms the post-pandemic travel intentions of
Chinese residents. In the post-COVID-19 period, the likelihood of
coronavirus infection in the destination also influences risk perception
(Farrukh et al., 2020).

To these findings, we can add those contributed by Schroeder et al. (2013),
who indicate that tourists of different age groups also perceive destination
risks differently. Lebrun et al. (2021) also find a generational difference in the
impact of COVID-19 on travel intention in their case study. Moreover to these
results, we can add characteristic factors of the target population group (Gen
Z), such as being a cohort concerned about the health of others, craving
security and fearing catastrophes and financial tragedies, which makes it very
likely that the perceived risk of the global pandemic situation caused by
COVID-19 of these individuals will negatively affect their travel behavioural
intention.

Thus, based on the above analyses, this paper proposes the following
hypothesis:
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H1: The higher the perceived risk of COVID-19, the lower Gen Z's
intention to travel.

Intention to Travel and Willingness to Pay More

Ramdas & Mohamed (2014) define the willingness to pay (WIL) as the
monetary amount or cost that an individual would commit to paying for an
increase or improvement in the quality of a good or service. As reported by
Namkung & Jang (2017), in the hospitality industry, behavioural intentions
have been used as a proxy measure of actual behaviour.

Some empirical evidence in hospitality and tourism looks at customers'
behavioural intention and willingness to pay. For example, in the case of
ecotourism, Hultman et al. (2015) suggest that intention has a direct and
positive influence on WIL. Zemke et al. (2015) study show that tourists agree
to pay more in exchange for more sanitised hotel rooms. Cro & Martins (2017)
find that guests are willing to pay a higher price and/or a higher price premium
in European countries with the highest crime rates if a hostel has higher levels
of security, cleanliness, and location. However, these results are not in line
with the findings of Sanchez-Cafizares et al. (2020), who find that a higher
intention to travel does not necessarily indicate a higher willingness to pay for
additional security measures during the trip due to COVID-19.

Agag et al. (2020) explain this divergence of results and suggest that no
single factor is sufficient to drive travellers' willingness to pay more. It
combines demographic variables, values, normative influence, personality
traits, and beliefs to stimulate the desire to pay more. Thus, research such as
Gyehee et al. (2019) indicates that the main variables influencing WIL of the
Mt. Baekdu avion tourism product through North Korea were offers, age,
average monthly household income and importance of safety. Ivanov &
Webster (2021) report that willingness to pay for robot-delivered services in
travel, tourism and hospitality was negatively related to the frequency of
travel, age and education. Lamsal et al. (2016) found for the case of wetland
tourism that age, distance, knowledge and desire to visit other lakes negatively
affected their willingness to pay.

The literature, therefore, reveals the importance of demographic
characteristics in understanding tourists' willingness to pay for specific
products. First, in terms of age, studies show that older cohorts are more
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willing to pay an additional price for certain tourism product features, such as
safety and security. With this assertion, we can remark the work of Jeon &
Yang (2021). From the data provided in their work, we can see how
specifically the young people belonging to Gen Z have a lower willingness to
pay than the older group. At the same time, age is not a significant variable
for other facilities or tourist destinations without this safety certification. Cro
etal. (2019) also assess the impact of safety in the hostel sector on customers'
willingness to pay, concluding that, in general terms, customers are willing to
pay a higher price premium in the least peaceful countries in the world for a
hostel room with higher levels of safety. For older guests, the compensation
they are willing to pay is higher.

Secondly, works such as Ying & Li (2020) and Duran-Romén et al. (2021)
mention that income is among the main factors influencing willingness to pay
for studies in the field of tourism. Since we focus our work on Gen Z,
specifically on a group of university students as representatives of it, we can
infer that their income level is lower than that of older cohorts, which could
explain, in part, their willingness to pay for greater security in the tourism
product, but to a lesser extent than people with greater purchasing power.
There is previous literature on Gen Z's willingness to pay in non-tourism
settings (Chaturvedi et al., 2020) or on willingness to pay in tourism, but most
are pre-pandemic and for concrete case studies (\Wen & Leung, 2021).

Therefore, the present study aims to fill this research gap by formulating
the following hypothesis:

H2: The greater Gen Z's intention to travel during the COVID-19
pandemic, the greater the individual's willingness to pay for additional
security measures.

Non-Pharmaceutical Interventions, their Relationship with Perceived
Risk and Intention to Travel

Faced with a global pandemic, such as COVID-19, there were various
measures to try to limit the spread of the disease, including pharmaceutical
and non-pharmaceutical interventions (NPI) (Rizzo & Degli Atti, 2008).
Among the main NP1 implemented to try to curb the spread of the virus are:
isolation of sick people and quarantine of people who may have had contact
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with infected people, as well as tracing measures, social distancing and
personal hygiene (Chung et al., 2021).

The academic literature is abundant on NPI, especially in science and
medicine. In the field of social sciences, and specifically its relationship with
the economy and the tourism sector, its study has begun in more recent years
due to significant pandemics such as influenza A (H1N1) in 2009 and the more
recent COVID-19 (SARS-CoV-2) in 2019. In this regard, Chung et al. (2021)
mention the work of Lee et al. (2012) as the introducers of the NPI concept in
the tourism literature. According to these authors, NP1 are adaptive behaviours
that may allow the potential tourist to reduce the threat of contracting an
infectious disease to an acceptable level, reinforcing their desire for purchase
intention. Their work found that NPI played a mediating role between the
perception of pandemic (H1N1) influenza and the intention to travel abroad.
The perception of HIN1 in 2009 had a positive effect on non-pharmaceutical
interventions. Ko & Lee (2020) and Youn & Lee (2021) refuted these results
years later by finding that NPI has a significant positive impact on intention
to travel. Specifically, the work of Liu et al. (2021) points to the mediating
role played by NPI between the perception of COVID-19 and intentions to
travel abroad.

Coupling this empirical evidence with the defining characteristics of the
Gen Z population cohort, which we can consider as enhancing elements of the
role of NPI, we propose the following hypotheses:

H3: The higher the perceived risk of COVID-19, the more non-
pharmaceutical interventions (NPI) Gen Z will take.

H4: The higher the NPI, the higher Gen Z's intention to travel.

Materials and Methods

This research is exploratory, and we carried out the validation of the
hypotheses raised through primary information obtained employing an ad-hoc
survey.

To ensure the reliability and robustness of the data obtained through the
survey, we have used scales previously validated in the literature. In this sense,
we followed perceived risk in tourism through five items based on previous
studies such as Kement et al. (2020) and Sanchez-Cafiizares et al. (2020). We
analysed intention to travel using four items adapted from Kement et al.
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(2020), S&nchez-Cafizares et al. (2020) and Martinez-Gonzalez et al. (2021).
We measured willingness to pay (WIL) using five items, three of them from
Sanchez-Cafiizares (2020) and the other two adapted from Han et al. (2010),
Wei et al. (2018) and Agag et al. (2020). The last section of the questionnaire
refers to non-pharmaceutical interventions (NPI) in tourism, measured
through nine items from studies such as Kement et al. (2020).

To validate the correct understanding and construction of the survey, we
conducted a pre-test with 15 people, which did not involve any alteration to
the initial survey proposed. The questionnaire was self-administered online
and we have shared it on social networks (Kement et al., 2020; Martinez-
Gonzalez et al., 2021). Data collection took place between 15 March and 30
May 2021.

The study population is made up of young university students. Works such
as Martinez-Gonzalez et al. (2021) consider them good representatives of Gen
Z. Other studies such as Chaturvedi et al. (2020) use them in the case of
residents in Spain.

Given the size of the study population, we applied convenience sampling
(Sanchez-Cafiizares et al., 2020), obtaining 629 valid responses. Table 1
shows the socio-demographic profile of the sample.

Table 1.
Sample profile

Gender % Work % Gross %
income per
month (€)
Female 74.4 Unemployed 73.4 <100 41.5
Male 25.3 Part time job 20.2 100 - 199 24.0
No 0.3 Full time job 6.4 200 - 299 15.1
answer

300 - 399 7.6
400 - 499 3.0
> 500 8.7
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The age variable does not appear in Table 1 as they are all Gen Z, i.e.
between 18 and 27 years old (we have used this question as a control variable).
We note that women far outnumber men, as we have not controlled any
variable for proportional shares of the population. On the other hand, 73.4%
of the participants do not work, and 41.5% of the sample have a monthly
income of less than 100 euros, while 24% have an income between 100 and
199 euros.

We subjected the data obtained to various statistical analyses to develop
the desired model. We used the SmartPLS v.3.2.9 variance-based structural
equation models (SEM) statistical software to do this. This method is widely
applied in social sciences research (Ringle et al., 2015).

Among the different possibilities of these models, we have used the Partial
Least Squares (PLS) method. This software allows us to check whether we
have adequately measured the theoretical starting concepts through the
observed variables of the model, analysing its validity and reliability (Chin,
1998).

Figure 1.

Initial research model

H2 (+)

> WIL

H1 (-) /_\
| INT

The proposed model, shown in Figure 1, consists of four constructs
(perceived risk in tourism (RISK), intention to travel (INT), willingness to pay
in tourism (WIL) and non-pharmaceutical interventions (NPI) in tourism),
which respond to the four hypotheses put forward in this research.
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Table 2.
General statistics

Construct

Indicator

Description

Mean

Std. dev.

RISK

INT

WIL

NPI

RISK1

RISK2

INT1

INT2

WIL1

WIL2

NPI1

NPI2

NPI3

Perceived risk in tourism

In the current COVID-19
situation, | prefer to travel to small
cities.

In the current COVID-19
situation, | prefer to stay in small
hotels.

Intention to travel

I intend to travel when the
majority of the population of the
place | am travelling has received
the vaccine.

| intend to travel when | am
vaccinated

Willingness to pay in tourism

I am willing to pay more for
additional security measures for
the staff attending me.

I am willing to pay more for
additional security measures in
the means of transport | use.
Non-pharmaceutical
interventions (NPI) in tourism

I will be quarantined for 14 days
after travel

I will read and check COVID-19
precautions through doctors or
health centres before travelling.

I will check information on
COVID-19 by visiting the website
of the Ministry of Health and/or
WHO of the next destination | am
travelling to before travel

3.867

3.163

3.864

3.668

3.371

3.498

3.272

3.995

4.104

1.176

1.353

1.234

1.357

1.22

1.272

1.373

1.113

1.079
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Data Analysis and Results

We have subjected the surveys received to various statistical analyses. Firstly,
Table 2 shows the indicators that make up each of the above constructs and
their basic statistics. All of them have passed the pre-tests. In each construct,
only the representative variables have been included in the final model
obtained. Thus, perceived risk, intention to travel and willingness to pay for
tourism appear measured with two items and NPI with three.

We have generated a PLS model (Figure 2). We will analyse it in two
stages: the assessment of the reliability and validity of the measurement model
and the assessment of the structural model (Barclay et al., 1995). We should
remark that the SRMR index of the overall model is 0.008, which is the limit
set by Hu & Bentler (1998).

Figure 2.

Final PLS model obtained

[ wrr ] [ w2 |
" =
T0901_ ) { 0955
0,167 0235
0,842 70,940
RISK2 RISK N T wiL wiL2
0,227 0,143
0,680 o 0,767
NPI1 [ wez ] [ e

Table 3 presents the composites in mode A - reflective- with the different
evaluation indices obtained.
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Table 3.
Indices of the composites obtained

Facl‘m‘ Cronbach' Composite Cro.ss- Cro}as- Crolss- erss-
loading s alpha Rho_A reliability AVE  loadings  loadings loadings  loadings
5. (RISK) (INT) (WIL) (NPI)
RISK 0.688 0.711 0.864 0.760
RISK1 0901 0.901 0.178 0.244 0.229
RISK2 (.842 0.842 0.170 0.177 0.161
INT 0.727 1.932 0.843 0.734
INT1 0984 0.223 0.984 0.248 0.205
INT2  0.706 0.032 0.706 0.097 0.020
WIL 0.886 0.898 0.946 0.897
WIL1 0955 0.222 0.236 0.955 0.293
WILZ  0.940 0.244 0.206 0.940 0.311
NP1 0.650 0.668 0.811 0.591
NPIl  0.680 0.190 0.095 0.235 0.680
NPI2Z  0.850 0.173 0.195 0.286 0.850
NPI3  0.767 0.164 0.115 0.206 0.767

Of the initial variables that comprise it, we have kept these 4, eliminating
those with values below 0.7 (Carmines & Zeller, 1979). Exceptionally, we
have kept NPI1 because it has a value close to this target, well above 0.4, the
limit set by Hair et al. (2011). Several authors consider that this criterion
should not be so rigid (Cepeda & Roldan, 2004).

Internal consistency or construct reliability, measured by Cronbach's alpha,
composite reliability, and the Dijkstra-Henseler Rho_A index, should also be
considered, all of which should be above the target value of 0.7 (Dijkstra &
Henseler, 2015). At the outset, Cronbach's alpha exceeds this minimum
acceptable limit, except in the cases of RISK and NPI, which fall slightly
below. Still, we believe that their inclusion favours the overall outcome of the
model. The Rho_A index also presents a value above the minimum required
except in the case of NPI, which is slightly lower.

About convergent validity, the average variance extracted (AVE) exceeds
the 0.5 limit set by Fornell & Larcker (1981) in all cases. Finally, being Mode
A composites, the discriminant validity study focuses on cross-loadings,
assessing no relationship between an indicator and other non-indicator
constructs. We can accept the result of this index as it does not load any item
more strongly on another construct than on the one it is trying to measure
(Barclay et al., 1995).

Thus, we can see that in the tables presented. We do not observe strange
values in the calculated indicators, all within the required limits. Therefore,
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according to these indicators, we can consider that the measurement model is
appropriate.

At this point, we proceed to examine the proposed structural relationship.
We have used the bootstrapping technique (Roldan & Sanchez-Franco, 2012).

Table 4.
Hypothesis testing
Original Sample t-statistic p- Interval Interval Supported?
sample mean value 2.5% 97.5%
HIRISK 167 0.165 3.447 0.000  0.079 0.241 No
- 1INT)
H2 (INT -
> WIL) 0.235 0.236 5.621 0.000 0.162 0.303 Yes
H3 (RISK 0.227 0.233 5.729 0.000 0.164 0.299 Yes
->NPI)
H4 (NPI -
> INT) 0.143 0.147 3.169 0.001 0.070 0.222 Yes

The results from table 4 corroborate that the higher the travel intention of
Gen Z during the COVID-19 pandemic, the higher the individual's willingness
to pay for additional security measures (H2). The perceived risk of COVID-
19 positively influences the non-pharmaceutical interventions taken (NPI)
(H3), and in turn, these NPI influence the higher travel intention of this
generation (H4). However, the estimated model does not validate H1, with no
significant influence (in the negative sense) between the perceived risk of
COVID-19 and Gen Z's intention to travel.

Discussion and Conclusions

With the results obtained, we did not find that the perceived risk of COVID-
19 for Gen Z negatively influences their intention to travel. The results are
consistent with previous studies (Lee et al., 2012; Kement et al., 2020).
However, it contradicts the findings of Wang et al. (2020) and Liu et al. (2021),
according to which the perception of COVID-19 harms travel intentions. The
reasons why, for our case study, Gen Z's perceived risk for COVID-19 is not
a direct predictor of their choice to travel may be several. Firstly, the high
vaccination rate of the population. At present (November 2021), according to
data from the Ministry of Health, 89.1% of the people in Spain has the entire
vaccination schedule (out of the target population). According to the European
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Documentation Centre of the University of Almeria, in October 2021, 60.24%
of the inhabitants of Europe have already received the full schedule of any of
the authorised vaccines. These data could induce the population to think about
reducing the risk of infection and increase the feeling of security and, therefore,
of a return to "normality”. Coupled with adopting adaptive behaviours, such
as NP, it positively affects this travel intention (Lee et al., 2012). Secondly,
a possible reinforcement of the intention to travel motivated by the restrictions
suffered and by the positive evolution of the pandemic with the decrease in
the number of cases (Kement et al., 2020). Although we can extrapolate them
to the general population, these reasons are even more relevant for Gen Z
because of the particular defining characteristics of this generation. In this
sense, according to a study by Booking.com (2019), 55% of Gen Z young
people plan to visit at least three different continents in the next ten years, and
78% prefer to travel and see the world rather than save for a house or
retirement. At the Spanish level, 72% get excited about future trips.

Although our study does not directly relate perceived risk to travel
intention, for this generation, this does not mean that they are not willing to
pay more for additional security measures during their trip, as we found a
positive relationship between the two constructs.

This result is in line with the findings of Hultman et al. (2015) about
ecotourism and with the results of Qiu et al. (2020), who adopt the Chinese
resident approach. In this case, younger residents were willing to pay more to
maintain public health and reduce the risk of infection from tourism activity.
However, it differs from other studies such as Sanchez-Cafiizares et al. (2020).
Agag et al. (2020) provided a possible explanation for these divergences in
their work on green travel products. These authors concluded that no single
factor is sufficient to drive higher willingness to pay of travellers, so that WIL
derives from the combination of an assortment of factors, such as
demographic variables, values, normative influence, personality traits and
beliefs of travellers. Similarly, Qiu et al. (2020) found in their study that age,
income and employment in the tourism sector significantly affect residents’
WIL.

Analyses show that the perceived risk of COVID-19 positively influences
NPI. We have found similar results in other studies such as Kement et al.
(2020) and Liu et al. (2021) about COVID-19 and in work such as that of Lee
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et al. (2012), who found that virus perception has a positive effect on IPN,
about 2009 Influenza A.

In turn, these same authors (Lee et al., 2012) found that non-
pharmaceutical interventions positively affect behavioural intention and Liu
et al. (2021) concluded that non-pharmaceutical intervention behaviours
partially mediate the relationship between COVID-19 perception and
intentions to travel abroad. For Gen Z, and along the same lines as the findings
of this paper, NPI also positively influences the choice to travel. However,
previous work, such as that of Kement et al. (2020), obtained a different
direction, indicating that NPI does not have a positive effect on intention. The
main reason is tourists' belief that NPI is not sufficiently protective to reduce
the risk of travelling or to a lack of confidence among tourists due to the lack
of clarity of sanctions. We can explain this divergence of results between
earlier studies, corresponding to the early stages of the pandemic, and more
current studies, by the different epidemiological and virus control situations
of tourists at the time of the survey. At present there is a high vaccination rate
in the Spanish population. Tourists may have developed the belief that the fact
that a large part of the population is already vaccinated reinforces the level of
protection offered by NPI and therefore decreases the likelihood of becoming
infected, reducing the risk of travel and thus developing their intention to
travel.

Theoretical and Practical Implications

On the one hand, although it is an exploratory model based on other models
validated in the literature (Lee et al., 2012; Kement et al., 2020; Sanchez-
Caniizares et al., 2020; Liu et al., 2021), the model proposed through PLS is
an original model in which the different constructs used are related for the first
time in a single representation.

Moreover, Oh etal. (2021) noted a global shift in tourism and travel trends,
with Gen Z at its core. However, there are not many studies on the tourism
behaviour of Gen Z, especially in rare contexts such as the current pandemic,
which is one of the main novel contributions of this work that aims to provide
more information to this knowledge gap. This study revealed Gen Z's intention
to travel above and beyond the perceived risk of COVID, which leads, from a
theoretical point of view to a more detailed analysis of the particularities of
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this population cohort and their behavioural intentions in other risk contexts.
From a practical point of view, it provides tourism companies with more
information about a proactive travel niche market to target to try to recover
from low numbers due to the pandemic.

Tourism providers can develop specific marketing strategies aimed at this
target audience (Gen Z), as they can see that their perception of COVID risk
does not have a negative impact on their intention to travel. Given the
importance of technologies and the use of social networks by Gen Z, tour
operators should make greater use of them to promote their tourism products.
They should also encourage disseminating the tourist experience through their
channels and networks by offering discounts for the next trip, last-minute
offers or other types of incentives.

According to the report published by Booking.com (2019), influencers'
trips motivate 45% of Gen Z young people, and they take ideas from
Instagram to choose a destination. Which is why tourism companies must
make a special effort to obtain positive feedback on the tourism experience. If
possible, they should link their product or brand image to influencers,
YouTubers or gamers recognised and followed among Gen Z members, who
act as endorsers and promoters of destinations and their services (Yussof et
al., 2018).

However, the industry must make changes concerning the marketing
strategy employed and the tourism product offered. We have found that NPI
compliance positively impacts travel intentions and that Gen Z would be
willing to spend more on their tourism trip for additional security measures in
the face of the pandemic.

Accordingly, the different tourist agents should focus their attention on
promoting trips adapted to the tastes and motivations of this generation,
making particular reference to safety during the trip, which will allow them to
justify small price increases. In this sense, this industry should obtain and
disseminate to potential tourists the different seals, certifications and
compliance with established protocols especially relevant. For example, we
can remark the hygiene and safety protocol followed by companies within the
framework of the "Protocol and guide of good practices aimed at commercial
activity in physical and non-sedentary establishments™ and compliance with
the "Guide of good practices for establishments and workers in the tourism
sector”, both published by the Ministry of Industry, Trade and Tourism, in
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collaboration with the Ministry of Health. Or the certification of good
practices against COVID-19 by the Spanish Association for Standardisation
and Certification (AENOR), reinforced by the publication of the UNE-
ISO/PAS 45005 specification "Management of Health and Safety at Work.
General guidelines for safe work during the COVID-19 pandemic”. Jiang &
Hong's (2021) work shows that perceived safety positively affect Generation
Z's destination attachment.

Working to mitigate the effects of COVID in the tourism sector is not only
something that should involve tourism stakeholders at all levels of the value
chain but should be a joint and collaborative effort with public authorities.
Despite the high vaccination rate in Spain, the importance that Gen Z tourists
continue to attach to compliance with non-pharmaceutical protection
measures has been demonstrated. For this reason, among the measures
proposed from the results of this study, we support the proposal of Lee et al.
(2012) on the establishment of a certification system developed in cooperation
between tourism companies and the government that accredits companies that
support personal NPI actions in both their staff and their customers. This
would create a positive brand identity easily recognisable to the potential
tourist.

Limitations and Future Lines of Research

The results obtained in this study are exploratory and should therefore be
interpreted with due caution and take into account some of their main
limitations.

Firstly, the conclusions drawn here refer to a particular part of the
population, i.e., Spanish university students, taken through a convenience
sample, as representatives of Gen Z. Despite being a very representative
sample of young digital consumers (Gurtner & Soyez, 2016), we could extend
the study sample to other young people of this generation with different
educational levels, as well as to other countries in which their situation
concerning COVID, the measures employed, the management of the
pandemic, etc. is different, to generalise the results (Chung et al., 2021). In
the same way, it would be convenient to deepen this line of research by
analysing other population groups segmented by age or the well-known
generations, such as (Diaz-Sarmiento et al., 2017): the Silent Generation or
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Swingers, the Baby Boomers, Generation X, and Generation Y or Millennials,
in the same way, that Generation Z or Centennials have been dealt with in this
paper.

Secondly, we can also consider using additional constructs to the model to
provide a complete explanation of the relationships found in this study, which,
being exploratory, follows a model constructed according to the so-called
principle of parsimony or Ockham's razor (Chung et al., 2021). In future work,
we, therefore, propose to introduce the Theory of Planned Behaviour into the
model to determine the impact of the three explanatory variables of travel
intention (attitude, subjective norms and perceived behavioural control) on
Gen Z (Meng & Cui, 2020) and, in turn, the relationship of risk perception by
COVID with them.

Finally, we consider complementing this methodology in future works
with others so that the final result is enriched and offers a more complete
vision.

Author Contributions

Conceptualization: M.J.-G.; methodology, M.J.-G. and J.R.-C.; software,
J.R.-C; formal analysis, M.J.-G. and J.R.-C.; writing—original draft
preparation, A.R.P.-S.; writing— review and editing, A.R.P.-S..; supervision,
M.J.-G. and A.R.P.-S. All authors have read and agreed to the published
version of the manuscript. All authors have read and agreed to the published
version of the manuscript.

References

Agag, G., Brown, A., Hassanein, A., & Shaalan, A. (2020). Decoding
travelers’ willingness to pay more for green travel products: Closing the
intention-behaviour gap. Journal of Sustainable Tourism, 28(10),
1551-1575. https://doi.org/10.1080/09669582.2020.1745215

Agarwal, H., & Vaghela, P. (2018). Work Values of Gen Z: Bridging the Gap
to the Next Generation. In Proceedings of the INC. National
Conference on Innovative Business Management, Gujarat, India; 21—
22.


https://doi.org/10.1080/09669582.2020.1745215

International and Multidisciplinary Journal of Social Sciences,12 (1) 59

Allende Letona, E. (2018). Jovenes y habitos de consumo en turismo [Young
people and consumer habits in tourism]. Revista de estudios de juventud
[Journal of Youth Studies], 119, 47-61.

Azimi, S., Andonova, Y., & Schewe, C. (2021). Closer together or further
apart? Values of hero generations Y and Z during crisis. Young
Consumers, 23(2), 179-196. https://doi.org/10.1108/Y C-03-2021-1300

Baltescu, C. (2019). Elements of tourism consumer behaviour of generation
Z. Bull. Bulletin of the Transilvania University of Brasov, 12 (61), 63—
68. https://doi.org/10.31926/but.es.2019.12.61.1.9

Barclay, D., Higgins, C., & Thompson, R. (1995). The partial least squares
(PLS) approach to causal modelling: personal computer adoption and
use as an illustration. Technology Studies, Special Issue on Research
Methodology, 2(2), 285-309.

Bojanic D. C. (2011). The impact of age and family life experiences on
Mexican visitor shopping expenditures. Tour Manage, 32(2), 406-414.
https://doi.org/10.1016/j.tourman.2010.03.012

Booking.com (2019). Gen-Z unpacked: Booking.com delves into the
intentions of Gen Z travellers as they get ready to experience the world,
their way. http://destinationgenz.com/

Cabeza-Ramirez, L. J., & Sanchez-Cafiizares, S. M. (2021). Exploratory
analysis of the connections between acceptance of the COVID health
passport and intention to travel: the case of Spain. Current Issues in
Tourism, 25(12), 1871-1875.
https://doi.org/10.1080/13683500.2021.1962258

Cahyanto, I., Wiblishauser, M., Pennington-Gray, L., & Schroeder, A. (2016).
The dynamics of travel avoidance: the case of Ebola in the US. Tourism
Management Perspectives, 20, 195-203.
https://doi.org/10.1016/j.tmp.2016.09.004

Carmines, E. G., & Zeller, R. A. (1979). Reliability and validity assessment.
N. 07-017, Sage University Paper Series on Quantitative Applications
in the Social Sciences. Sage publications.

Centro de Documentacion Europea de Almeria (CDE) (2021).
https://www.cde.ual.es/evolucion-vacunacion-COVID-19-en-europa/

Cepeda Carrion, G., & Roldan Salgueiro, J. L. (2004). Aplicando la técnica
PLS en la Administracion de Empresas [Applying the PLS technique in
Business Administration]. XIV Congreso ACEDE: Conocimiento y


https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Azimi,%20Shabnam%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Andonova,%20Yana%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Schewe,%20Charles%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.1108/YC-03-2021-1300
https://doi.org/10.31926/but.es.2019.12.61.1.9
https://doi.org/10.1016/j.tourman.2010.03.012
http://destinationgenz.com/
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Javier%20Cabeza-Ramirez,%20L.%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Sanchez-Canizares,%20Sandra%20M.%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.1080/13683500.2021.1962258
https://doi.org/10.1016/j.tmp.2016.09.004
https://www.cde.ual.es/evolucion-vacunacion-covid-19-en-europa/

60 Jiménez-Garcia et al. - Gen Z, Travel, and Covid-19

Competitividad [XIV ACEDE Congress: Knowledge and
Competitiveness]. Murcia: ACEDE.

Chaturvedi, P., Kulshreshtha, K., & Tripathi, V. (2020). Investigating the
determinants of behavioral intentions of generation Z for recycled
clothing: an evidence from a developing economy. Young Consumers,
21 (4), 403-417. https://doi.org/10.1108/Y C-03-2020-1110

Chen, Y. N., Dai, Y. Q., Liu, A. Y., Liu, W., & Jia, L. (2021). Can the

COVID-19 risk perception affect tourists' responsible
behavior intention: an application of the structural equation model.
Journal of Sustainable Tourism.

https://doi.org/10.1080/09669582.2021.1977938

Chin, W. W. (1998). The partial least squares approach to structural equation
modelling. In G.A. Marcoulides (Ed.), Modern Methods for Business
Research (pp. 295-336). Lawrence Erlbaum Associates.

Cho, S. H., Ali, F., & Manhas, P. S.(2018). Examining the impact
of risk perceptions on intentions to travel by air: A comparison of full-
service carriers and low-cost carriers. Journal of Air Transport
Management, 71, 20-27.
https://doi.org/10.1016/j.jairtraman.2018.05.005

Chung, J. Y., Lee, C. K., & Park, Y. N.(2021). Trust in social non-
pharmaceutical interventions and travel intention during a pandemic.
Journal  of  Vacation  Marketing, 27 (4), 437-448.
https://doi.org/10.1177/13567667211009584

Cresnar, R., & Nedelko, Z. (2020). Understanding Future Leaders: How Are
Personal Values of Generations Y and Z Tailored to Leadership in
Industry 4.0? Sustainability, 12, 4417.
https://doi.org/10.3390/su12114417

Cro, S., & Martins, A. M. (2017). The importance of security for hostel price
premiums: European empirical evidence. Tourism Management, 60,
159-165. https://doi.org/10.1016/j.tourman.2016.11.021

Cro, S., Martins, A. M., Simoes, J. M., & Calisto, M. L. (2019). Effect
of Security on Hostels' Price Premiums: A Hedonic Pricing Approach.
Cornell Hospitality Quarterly, 60 (2), 150-158.
https://doi.org/10.1177/1938965518777224

Diaz-Sarmiento, C., Lépez-Lambrafio, M., & Roncallo-Lafont, L. (2017).
Entendiendo las generaciones: una revision del concepto, clasificacion


https://www.emerald.com/insight/search?q=Pallavi%20Chaturvedi
https://www.emerald.com/insight/search?q=Kushagra%20Kulshreshtha
https://www.emerald.com/insight/search?q=Vikas%20Tripathi
https://www.emerald.com/insight/publication/issn/1747-3616
https://doi.org/10.1108/YC-03-2020-1110
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Chen,%20Yining%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Dai,%20Yaqin%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Liu,%20Anyu%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Liu,%20Wei%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Jia,%20Lei%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.1080/09669582.2021.1977938
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Cho,%20Sang-Hee%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Ali,%20Faizan%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Manhas,%20Parikshat%20Singh%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.1016/j.jairtraman.2018.05.005
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Chung,%20Jin%20Young%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Lee,%20Choong-Ki%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Park,%20Yae-Na%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.1177/13567667211009584
https://doi.org/10.3390/su12114417
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Cro,%20Susana%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Martins,%20Antonio%20Miguel%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.1016/j.tourman.2016.11.021
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Cro,%20Susana%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Martins,%20Antonio%20Miguel%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Simoes,%20Jose%20Manuel%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Calisto,%20Maria%20de%20Lurdes%22%7D%5D&eventMode=oneClickSearch

International and Multidisciplinary Journal of Social Sciences,12 (1) 61

y caracteristicas distintivas de los baby boomers, X y millennials
[Understanding the generations: a review of the concept, classification
and distinguishing characteristics of baby boomers, X and millennials].
Clio América, 11 (22), 188-204.
https://doi.org/10.21676/23897848.2440

Dijkstra, T. K., & Henseler, J. (2015). Consistent Partial Least Squares Path
Modeling. MIS Quarterly, 39 (2), 297-316.
https://doi.org/10.25300/M1SQ/2015/39.2.02

Duran-Roman, J. L., Cardenas-Garcia, P. J., & Pulido-Fernandez, J. I. (2021).
Tourist Tax to Improve Sustainability and the Experience in
Mass Tourism Destinations: The Case of Andalusia (Spain).
Sustainability, 13 (1), 42. https://doi.org/10.3390/su13010042

Farrukh, M., Shahzad, I. A., Sajid, M., Sheikh, M. F., & Alam, 1. (2020).
Revisiting the intention to travel framework in the perspective of
medical tourism: The role of eWord-of-mouth and destination image.
International Journal of Healthcare Management, 15:1, 28-35,
https://doi.org/10.1080/20479700.2020.1836733

Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models
with unobservable variables and measurement error. Journal of
Marketing Research, 18(1), 39-50.
https://doi.org/10.1177/002224378101800104

Fuchs, G., & Reichel, A. (2006). Tourist destination risk perception: The case
of Israel. Journal of Hospitality & Leisure Marketing, 14(2), 83-108.
https://doi.org/10.1300/J150v14n02_06

Garcia-del Junco, J., Sanchez-Teba, E. M., Rodriguez-Fernandez, M., &
Gallardo-Séanchez, 1. (2021). The Practice of Religious Tourism among
Generation Z’s Higher Education Students. Education Sciences, 11(9),
469. https://doi.org/10.3390/educsci11090469

Gardiner, S., King, C., & Grace, D. (2013). Travel decision-making: an
empirical examination of generational values, attitudes, and intentions.
Journal of Travel Research, 52(3), 310-324.
https://doi.org/10.1177/0047287512467699

Gurtner, S., & Soyez, K. (2016). How to catch the Generation Y: Identifying
consumers of ecological innovations among youngsters. Technological
Forecasting and Social Change, 106, 101-107.
https://doi.org/10.1016/j.techfore.2016.02.015


https://doi.org/10.21676/23897848.2440
https://doi.org/10.25300/MISQ/2015/39.2.02
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Duran-Roman,%20Jose%20Luis%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Cardenas-Garcia,%20Pablo%20Juan%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Pulido-Fernandez,%20Juan%20Ignacio%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.3390/su13010042
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Farrukh,%20Muhammad%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Shahzad,%20Imran%20Ahmed%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Sajid,%20Muhammad%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Sheikh,%20Muhammad%20Fayyaz%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Alam,%20Imtiaz%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.1080/20479700.2020.1836733
https://doi.org/10.1177%2F002224378101800104
https://doi.org/10.1300/J150v14n02_06
https://doi.org/10.3390/educsci11090469
https://doi.org/10.1177/0047287512467699
https://doi.org/10.1016/j.techfore.2016.02.015

62 Jiménez-Garcia et al. - Gen Z, Travel, and Covid-19

Gyehee, L. C., Xijing, C., Yunseon, A., & Kyung, M. (2019). Evaluation of
the value of visiting Mt. Baekdu via North Korean land and air routes
applying contingent valuation method. International Journal of
Tourism and Hospitality, 33 (2), 157-172.
https://doi.org/10.21298/1JTHR.2019.2.33.2.157

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed a silver
bullet. Journal of Marketing Theory and Practice, 19(2), 139-152.
https://doi.org/10.2753/MTP1069-6679190202

Han, H., Hsu, L. T., & Sheu, C. (2010). Application of the theory of planned
behavior to green hotel choice: Testing the effect of environmental
friendly activities. Tourism Management, 31(3), 325-334.
https://doi.org/10.1016/j.tourman.2009.03.013

Henseler, J., Hubona, G., & Ray, P. A. (2016). Using PLS path modeling in
new technology research: updated guidelines. Industrial Management
& Data Systems, 116(1), 2-20. https://doi.org/10.1108/IMDS-09-2015-

0382

Hu, L. T., & Bentler, P. M. (1998). Fit indices in covariance structure
modeling: Sensitivity to underparameterized model
misspecification. Psychological Methods, 3(4), 424-453.

https://doi.org/10.1037/1082-989X.3.4.424

Hultman, M., Kazeminia, A., & Ghasemi, V. (2015). Intention to visit and
willingness to pay premium for ecotourism: The impact of attitude,
materialism, and motivation. Journal of Business Research, 68(9),
1854-1861. https://doi.org/10.1016/j.jbusres.2015.01.013

Instituto de la Juventud [Youth Institute] (INJUVE) (2016). Los Auténticos
Nativos Digitales: ¢Estamos Preparados Para la Generacion Z? [The
True Digital Natives: Are We Ready for Generation Z?]. Ministerio de
Sanidad, Servicios Sociales e Igualdad [Ministry of Health, Social
Services and Equality].

Instituto Nacional de Estadistica [National Statistical Institute] (INE). (2021).
Cifras de poblacion. Ultimos datos [Population figures. Latest data].
https://ine.es/dyngs/INEbase/es/operacion.htm?c=Estadistica_C&cid=
1254736176951&menu=ultiDatos&idp=1254735572981

Ivanov, S., & Webster, C. (2021). Willingness-to-pay for robot-
delivered tourism and hospitality services -an exploratory study.


https://doi.org/10.21298/IJTHR.2019.2.33.2.157
https://doi.org/10.2753/MTP1069-6679190202
https://doi.org/10.1016/j.tourman.2009.03.013
https://www.emerald.com/insight/publication/issn/0263-5577
https://www.emerald.com/insight/publication/issn/0263-5577
https://doi.org/10.1108/IMDS-09-2015-0382
https://doi.org/10.1108/IMDS-09-2015-0382
https://psycnet.apa.org/doi/10.1037/1082-989X.3.4.424
https://doi.org/10.1016/j.jbusres.2015.01.013
https://ine.es/dyngs/INEbase/es/operacion.htm?c=Estadistica_C&cid=1254736176951&menu=ultiDatos&idp=1254735572981
https://ine.es/dyngs/INEbase/es/operacion.htm?c=Estadistica_C&cid=1254736176951&menu=ultiDatos&idp=1254735572981
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Ivanov,%20Stanislav%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Webster,%20Craig%22%7D%5D&eventMode=oneClickSearch

International and Multidisciplinary Journal of Social Sciences,12 (1) 63

International Journal of Contemporary Hospitality Management,
33(11), 3926-3955. https://doi.org/10.1108/1JCHM-09-2020-1078

Janssen, D., & Carradini, S. (2021). Generation Z Workplace Communication
Habits and Expectations. IEEE Transactions on Professional
Communication, 64 (2), 137-153.
https://doi.org/10.1109/TPC.2021.3069288

Jeon, C. Y., & Yang, H. W. (2021). The Impact of the COVID-19 Pandemic
on Tourists WTP: Using the Contingent Valuation Method.
International Journal of Environmental Research and Public Health,
18, 8605. https://doi.org/10.3390 /ijerph18168605

Jiang, Y. Y., & Hong, F. Z. (2021). Examining the relationship between
customer-perceived value of night-time tourism and destination
attachment among Generation Z tourists in China. Tourism Recreation
Research, Advance online publication
https://doi.org/10.1080/02508281.2021.1915621

Karl, M. (2016). Risk and uncertainty in travel decision-making: tourist and
destination perspective. Journal of Travel Research, 57, 1-18. DOI:
https://doi.org/10.1177/0047287516678337

Kement, U., Cavusoglu, S., Demirag, B., Durmaz, Y., & Blkey, A. (2020).
Effect of perception of COVID-19 and nonpharmaceutical intervention
on desire and behavioral intention in touristic travels in Turkey. Journal
of Hospitality and Tourism Insights, 5(1), 230-
249. https://doi.org/10.1108/JHTI-07-2020-0139

Khan, M. J., Chelliah, S., Khan, F., & Amin, S. (2019). Perceived risks, travel
constraints and visit intention of young women travelers: the
moderating role of travel motivation. Tourism Review, 74 (3), 721-738.
https://doi.org/10.1108/TR-08-2018-0116

Ko, M. H., & Lee, H. G. (2020). A research on COVID-19 information and
travel decision-making process: Using a model of goal-directed
behavior. Korean Journal of Hospitality and Tourism, 29 (7), 123-140.
https://doi.org/10.24992/kjht.2020.10.29.07.123

Lamsal, P., Atreya, K., Pant, K. P., & Kumar, L. (2016). Tourism and wetland
conservation: application of travel cost and willingness to pay an entry
fee at Ghodaghodi Lake Complex, Nepal. Natural Resources Forum,
40 (1-2), 51-61. https://doi.org/10.1111/1477-8947.12089


https://doi.org/10.1108/IJCHM-09-2020-1078
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Janssen,%20Dawn%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Carradini,%20Stephen%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.1109/TPC.2021.3069288
https://doi.org/10.3390%20/ijerph18168605
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Jiang,%20Yangyang%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Hong,%20Fangzhe%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.1080/02508281.2021.1915621
https://doi.org/10.1177/0047287516678337
https://www.emerald.com/insight/search?q=Uzeyir%20Kement
https://www.emerald.com/insight/search?q=Sinan%20%C3%87avu%C5%9Fo%C4%9Flu
https://www.emerald.com/insight/search?q=B%C3%BClent%20Demira%C4%9F
https://www.emerald.com/insight/search?q=Yakup%20Durmaz
https://www.emerald.com/insight/search?q=Aziz%20B%C3%BCkey
https://www.emerald.com/insight/publication/issn/2514-9792
https://www.emerald.com/insight/publication/issn/2514-9792
https://doi.org/10.1108/JHTI-07-2020-0139
https://doi.org/10.1108/TR-08-2018-0116
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Ko,%20Min-Hwan%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Choong-Ki,%20Lee%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.24992/kjht.2020.10.29.07.123
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Lamsal,%20Pramod%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Atreya,%20Kishor%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Pant,%20Krishna%20Prasad%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Kumar,%20Lalit%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.1111/1477-8947.12089

64 Jiménez-Garcia et al. - Gen Z, Travel, and Covid-19

Lebrun, A. M., Corbel, R., & Bouchet, P. (2021). Impacts of COVID-19
on travel intention for summer 2020: a trend in proximity tourism
mediated by an attitude towards COVID-19. Service Business, 16, 469-
501. https://doi.org/10.1007/s11628-021-00450-z

Lee, C. K., Song, H. J., Bendle, L. J., Kim, M. J., & Han, H. (2012). The
impact of non-pharmaceutical interventions for 2009 HIN1 influenza
on travel intentions: A model of goal-directed behavior. Tourism
Management, 33(), 89-99.
https://doi.org/10.1016/j.tourman.2011.02.006

Liu, Y., Shi, H,, Li, Y., & Amin, A. (2021). Factors influencing Chinese
residents' post-pandemic outbound travel intentions: an extended
theory of planned behavior model based on the perception of COVID-
19. Tourism Review, 76(4), 871-891. https://doi.org/10.1108/TR-09-
2020-0458

Martinez-Gonzélez, J. A., Parra-Lopez, E., & Barrientos-Baez, A. (2021).
Young Consumers’ Intention to Participate in the Sharing Economy:
An Integrated Model. Sustainability, 13, 430. https://doi.org/
10.3390/5u13010430

Meng, B., & Cui, M. (2020). The role of co-creation experience in forming
tourists’ revisit intention to home-based accommodation: extending the
theory of planned behavior. Tourism Management Perspectives, 33,
100581. https://doi.org/10.1016/j.tmp.2019.100581

Ministerio de Sanidad [Ministry of Health] (2021).
https://www.mscbs.gob.es/profesionales/saludPublica/ccayes/alertasA
ctual/nCov/vacunaCOVID-19.htm. Gobierno de Espafia [Spanish
Government].

Namkung, Y., & Jang, S. (2017). Are Consumers Willing to Pay more for
Green Practices at Restaurants? Journal of Hospitality & Tourism
Research, 41 (3), 329-356. https://doi.org/10.1177/1096348014525632

Neuburger, L., & Egger, R. (2020). Travel risk perception and travel
behaviour during the COVID-19 pandemic 2020: a case study of the
DACH region. Current Issues in Tourism, 24 (7), 1003-1016.
https://doi.org/10.1080/13683500.2020.1803807

O'Connor, P., & Assaker, G. (2021). COVID-19's effects on future pro-
environmental traveler behavior: an empirical examination using norm
activation, economic sacrifices, and risk perception theories. Journal of


https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Lebrun,%20Anne-Marie%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Corbel,%20Roxane%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Bouchet,%20Patrick%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.1007/s11628-021-00450-z
https://doi.org/10.1016/j.tourman.2011.02.006
https://www.emerald.com/insight/search?q=Yaping%20Liu
https://www.emerald.com/insight/search?q=Huike%20Shi
https://www.emerald.com/insight/search?q=Yinchang%20Li
https://www.emerald.com/insight/search?q=Asad%20Amin
https://www.emerald.com/insight/publication/issn/1660-5373
https://doi.org/10.1108/TR-09-2020-0458
https://doi.org/10.1108/TR-09-2020-0458
https://doi.org/%2010.3390/su13010430
https://doi.org/%2010.3390/su13010430
https://doi.org/10.1016/j.tmp.2019.100581
https://www.mscbs.gob.es/profesionales/saludPublica/ccayes/alertasActual/nCov/vacunaCovid19.htm
https://www.mscbs.gob.es/profesionales/saludPublica/ccayes/alertasActual/nCov/vacunaCovid19.htm
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Namkung,%20Young%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Jang,%20Soocheong%20(Shawn)%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.1177/1096348014525632
https://doi.org/10.1080/13683500.2020.1803807
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22O%27Connor,%20Peter%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Assaker,%20Guy%22%7D%5D&eventMode=oneClickSearch

International and Multidisciplinary Journal of Social Sciences,12 (1) 65

Sustainable Tourism. 30(1), 89-107.
https://doi.org/10.1080/09669582.2021.1879821

Oh, H. J., Kim, E. J., Park, S. Y., & Shim, Y. J. (2021). Difference in the
recognition of over-tourism by the generation Z’s personal value:
focused on the generation Z in Busan region. Journal of Hospitality
and Tourism Studies, 23 (2), 16-26.
https://doi.org/10.31667/jhts.2021.6.87.16

Prideaux, B. (2004). A time of generational change: will Norfolk Island's
tourism industry be ready? Proceedings of the New Zealand Tourism
and Hospitality Research Conference 2004 (2), 286-294.

Qiu, R. T. R,, Park, J., Li, S. N., & Song, H. Y. (2020). Social costs
of tourism during the COVID-19 pandemic. Annals of tourism
research, 84, 102994. https://doi.org/10.1016/j.annals.2020.102994

Ramdas, M., & Mohamed, B. (2014). Impacts of tourism on environmental
attributes, environmental literacy and willingness to pay: A conceptual
and theoretical review. Procedia-Social Behavioral Sciences, 144,
378-391. https://doi.org/10.1016/j.sbspro.2014.07.307

Rather, R. A. (2021). Monitoring the impacts of tourism-based social
media, risk perception and fear on tourist's attitude and revisiting
behaviour in the wake of COVID-19 pandemic. Current Issues in se

Read, A., & Truelove, C. (2018). The incoming tide of Generation Z. AMA
Quarterly, 4(10), 43-46.

Ringle, C. M., Wende, S., & Becker, J. M. (2015). SmartPLS 3. SmartPLS
GmbH.

Rizzo, C., & Degli Atti, M. L. C. (2008). Modeling influenza pandemic and
interventions. In R. Rappouli, & G. Del Guidice (Eds.), Influenza
vaccines for the future (pp. 281-296). Birkhauser Verlag.

Robinson, V. M., & Schanzel, H. A. (2019). A tourism inflex: Generation Z
travel experiences. Journal of Tourism Futures, 5(2), 127-
141. https://doi.org/10.1108/JTF-01-2019-0014

Roldan, J. L., & Sanchez-Franco, M. J. (2012). Variance-based structural
equation modeling: guidelines for using partial least squares in
information systems research. In: Mora, M., Gelman, O., Steenkamp,
A., Raisinghani, M.S. (Eds.), Research Methodologies, Innovations
and Philosophies in Software Systems Engineering and Information


https://doi.org/10.1080/09669582.2021.1879821
https://doi.org/10.31667/jhts.2021.6.87.16
https://doi.org/10.1016/j.annals.2020.102994
https://doi.org/10.1016/j.sbspro.2014.07.307
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Rather,%20Raouf%20Ahmad%22%7D%5D&eventMode=oneClickSearch
https://www.emerald.com/insight/search?q=Victor%20Mueke%20Robinson
https://www.emerald.com/insight/search?q=Heike%20A.%20Sch%C3%A4nzel
https://www.emerald.com/insight/publication/issn/2055-5911
https://doi.org/10.1108/JTF-01-2019-0014

66 Jiménez-Garcia et al. - Gen Z, Travel, and Covid-19

Systems (pp. 193-221). IGI Group. hitps://doi.org/10.4018/978-1-
4666-0179-6.ch010

Sanchez-Cafiizares, S. M., Cabeza-Ramirez, L. J., Guzman Mufioz-Fernandez,
G., & Fuentes-Garcia, F. J. (2020). Impact of the perceived risk from
COVID-19 on intention to travel. Current Issues in Tourism, 24(7),
970-984. https://doi.org/10.1080/13683500.2020.1829571

Sanchez-Pérez, M., Teran-Yépez, E., Marin-Carrillo, M. B., Marin-Carrillo,
G. M., & lllescas-Manzano, M. D. (2021). The impact of the COVID-
19 health crisis on tourist evaluation and behavioural intentions
in Spain: implications for market segmentation analysis. Current Issues
in Tourism, 24(7), 919-933.
https://doi.org/10.1080/13683500.2021.1889481

Schroeder, A., Pennington-Gray, L., Kaplanidou, K., & Zhan, F. (2013).
Destination risk perceptions amongst US residents for London as the
host city of the 2012 Summer Olympic Games. Tourism Management,
38, 107-119. https://doi.org/10.1016/j.tourman.2013.03.001

Seemiller, C., & Grace, M. (2016). Generation Z goes to College. John Wiley
& Sons.

Su, C.-H., Tsai, C.-H., Chen, M.-H., & Lv, W. Q. (2019). U.S. Sustainable
Food Market Generation Z Consumer Segments. Sustainability, 11,
3607. https://doi.org/10.3390/s5u11133607

Torocsik, M., Kehl, D., & Szucs, K. (2014). How generations think: Research
on generation z. Acta Univ. Sapientiae, 1, 23-45.

Tourbes, D. R., Araujo-Vila, N., & Fraiz-Brea, J. A. (2021). Changes in
Consumption Patterns and Tourist Promotion after the COVID-19
Pandemic. Theoretical and Applied Electronic Commerce Research,
16(5), 1332-1352. https://doi.org/10.3390/jtaer16050075

Wang, J., Zheng, B., Liu, H., & Yu, L. (2020). A two-factor theoretical model
of social media discontinuance: role of regret, inertia, and their
antecedents. Information Technology & People, 34(1), 1-24.
https://doi.org/10.1108/1TP-10-2018-0483

Wei, S., Ang, T., & Jancenelle, V. E. (2018). Willingness to pay more for
green products: The interplay of consumer characteristics and customer
participation. Journal of Retailing and Consumer Services, 45, 230-238.
https://doi.org/10.1016/j.jretconser.2018.08.015


https://doi.org/10.4018/978-1-%204666-0179-6.ch010
https://doi.org/10.4018/978-1-%204666-0179-6.ch010
https://doi.org/10.1080/13683500.2020.1829571
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Sanchez-Perez,%20Manuel%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Teran-Yepez,%20Eduardo%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Marin-Carrillo,%20Maria%20Belen%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Marin-Carrillo,%20Gema%20Maria%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Marin-Carrillo,%20Gema%20Maria%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Illescas-Manzano,%20Maria%20D.%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.1080/13683500.2021.1889481
https://doi.org/10.1016/j.tourman.2013.03.001
https://doi.org/10.3390/su11133607
https://doi.org/10.3390/jtaer16050075
https://doi.org/10.1108/ITP-10-2018-0483
https://doi.org/10.1016/j.jretconser.2018.08.015

International and Multidisciplinary Journal of Social Sciences,12 (1) 67

Wen, J., Kozak, M., Yang, S, & Liu, F. (2021). COVID-19: potential effects
on Chinese citizens’ lifestyle and travel. Tourism Review, 76 - 1, 74-87.
https://doi.org/10.1108/TR-03-2020-0110

Wen, H., & Leung, X. Y. (2021). Virtual wine tours and wine tasting: The
influence of offline and online embodiment integration on wine
purchase  decisions.  Tourism  Management, 83, 104250.
https://doi.org/10.1016/j.tourman.2020.104250

World Tourism Organization (UNWTQ) (2020). UNWTO statement on the
novel coronavirus outbreak. News release. Madrid, 31 january 2020.
https://www.unwto.org/taxonomy/term/356

World Tourism Organization (UNWTO) (2021a). How COVID-19 is
changing the world: statistical perspective. Volume Ill. Committee for
the Coordination of Statistical Activities (CCSA).
https://unstats.un.org/unsd/ccsa/documents/COVID-19-report-
ccsa_vol3.pdf

World Tourism Organization (UNWTO) (2021b). World Tourism Barometer,
19, 1, January 2021. UNWTO.

Yang, C.L., & Nair, V. (2014). Risk perception study in tourism: are we really
measuring perceived risk? Procedia - Social and Behavioral Sciences,
144(10), 322-327. https://doi.org/10.1016/j.shspro.2014.07.302

Ying, Z., & Li, Y. Y. (2020). Willingness to pay for tourism ecological
compensation and its influencing factors-Taking the best spring in the
world in Ji'nan as an example. 2020 International Conference on Green
Development and Environmental Science and Technology. 615, 012046.
https://doi.org/10.1088/1755-1315/615/1/012046

Youn, H. J., & Lee, H. G. (2021). The impacts of perceived risk of COVID-
19 and non-pharmaceutical interventions on cruise tourists’ behavioral
intention: Application of an extended theory of planned behavior.
International Journal of Tourism and Hospitality Research, 35(5), 5-
20. https://doi.org/10.21298/1JTHR.2021.5.35.5.5

Yussof, F. M., Harun, A., Norizan, N. S., Durani, N., Jamil, I., & Salleh, S.
M. (2018). The influence of social media consumption on gen Z
consumers’ attitude. Journal of Fundamental and Applied Sciences,
10(6S), 1288-1299. http://dx.doi.org/10.4314/jfas.v10i6s.86

Zemke, D. M. V., Neal, J., Shoemaker, S. & Kirsch, K. (2015). Hotel
cleanliness: will guests pay for enhanced disinfection? International


https://doi.org/10.1108/TR-03-2020-0110
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Wen,%20Han%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Leung,%20Xi%20Y.%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.1016/j.tourman.2020.104250
https://www.unwto.org/taxonomy/term/356
https://unstats.un.org/unsd/ccsa/documents/covid19-report-ccsa_vol3.pdf
https://unstats.un.org/unsd/ccsa/documents/covid19-report-ccsa_vol3.pdf
http://dx.doi.org/10.1016/j.sbspro.2014.07.302
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Ying%20Zhang%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/alldb/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AU%22,%22rowText%22:%22Li%20Yunyan%22%7D%5D&eventMode=oneClickSearch
https://doi.org/10.1088/1755-1315/615/1/012046
https://doi.org/10.21298/IJTHR.2021.5.35.5.5
http://dx.doi.org/10.4314/jfas.v10i6s.86

68 Jiménez-Garcia et al. - Gen Z, Travel, and Covid-19

Journal of Contemporary Hospitality Management, 27(4), 690-710.
https://doi.org/10.1108/1JCHM-01-2014-0020

Mercedes Jiménez-Garcia is Professor the Faculty of Social Sciences
and Communication, Department of General Economy, INDESS
(University Institute for Sustainable Social Development), University of
Cadiz, Jerez de la Frontera, Spain

José Ruiz-Chico is Professor the Faculty of Social Sciences and
Communication, Department of General Economy, INDESS (University
Institute for Sustainable Social Development), University of Cadiz, Jerez
de la Frontera, Spain

Antonio Rafael Pefia-Sanchez is Professor the Faculty of Social
Sciences and Communication, Department of General Economy,
INDESS (University Institute for Sustainable Social Development),
University of Cadiz, Jerez de la Frontera, Spain

Email: mercedes.jimenezgarcia@uca.es



https://doi.org/10.1108/IJCHM-01-2014-0020
mailto:mercedes.jimenezgarcia@uca.es

	Instructions for authors, subscriptions and further details:
	http://rimcis.hipatiapress.com
	Mercedes Jiménez-García1, José Ruiz-Chico1, Antonio Rafael Peña-Sánchez1
	Date of publication: Issue published 30 March, 2023
	Edition period: March 2023 – July 2023
	PLEASE SCROLL DOWN FOR ARTICLE
	Generation Z and Intention to Travel: Effects of the Perception of COVID-19
	Abstract
	La Generación Z y la Intención de Viajar: Efectos de la Percepción de la COVID-19
	Resumen
	Data Analysis and Results
	Discussion and Conclusions
	References

